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We	are	grateful	for	the	opportunity	to	respond	to	comments	made	by	Her	
Majesty’s	Chief	Inspector	for	Ofsted Amanda	Spielman at	the	Association	
of	Colleges	(AoC)	annual	conference	in	Birmingham	on	21st November	
2018.

During	Ms Spielman’s address,	she	stated	

“Our	research	is	showing,	in	too	many	instances,	an	approach	that	
promises	unrealistic	careers	instead	of	concentrating	on	the	jobs	that	
employers	actually	need	to	fill.	Meaning	in	areas	such	as	art	and	design	or	
sport,	students	may	end	up	disappointed	that	a	hugely	interesting	and	
well-taught	course	isn’t	leading	to	the	jobs	and	careers	they	want.”

We	suggest	that	Ms	Spielman’s opinion	is	factually	incorrect	and	
furthermore	incredibly	damaging	to	our	subject	area.
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Figures	from	the	DDCMS	show	the	creative	industries	are	the	fastest	growing	sector	in	the	UK	
economy.	There	are	more	than	2m	jobs	in	the	creative	industries	and	1	in	11	jobs	are	in	the	
creative	industries	-that's	700,000	more	than	in	financial	services.
Since	2011	the	number	of	jobs	in	the	creative	industries	have	increased	by	26.8%	- double the	
average	UK	growth.	Nearly	12%	of	all	businesses	in	the	UK	are	in	the		sector.
Gross	Value	Added	(GVA)	to	UK	economy	is	bigger	than	automotive,	life	sciences,	aerospace,	oil	&	
gas	sectors	COMBINED and	has	increased	by	nearly	45%	since	2010.



The	World	Economic	Forum	is	already	stating	we	are	in	
the	Fourth	Industrial	Revolution,	which	is	digital.

For	future	job	markets	it’s	estimated	that	65%	of	children	
currently	in	primary	school	will	end	up	in	jobs	which	don’t	
yet	exist.	

Creativity	will	become	one	of	the	top	three	skills	workers	
will	need.	With	the	avalanche	of	new	products,	new	
technologies	and	new	ways	of	working,	workers	are	going	
to	have	to	become	more	creative	in	order	to	benefit	from	
these	changes.	

Change	won’t	wait	for	us:	business	leaders,	educators	and	
governments	all	need	to	be	proactive	in	up-skilling	and	
retraining	people	so	everyone	can	benefit	from	the	Fourth	
Industrial	Revolution.



A RE-SKILLING IMPERATIVE

Proficiency in new technologies is only one part of the 2022 skills equation, 
however, as ‘human’ skills such as creativity, originality and initiative, critical 
thinking, persuasion and negotiation will likewise retain or increase their value, 
as will attention to detail, resilience, flexibility and complex problem-solving. 
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We	need	a	longer-term	approach	on	how	education	is	preparing	young	people	for	work	- otherwise	we	risk	providing	a	
talent	pipeline	for	jobs	that	exist	right	now,	but	which	soon	will	become	obsolete.

In	order	to	future-proof	our	young	people	for	a	world	of	automisation,	robotisation and	Artificial	Intelligence,	instead	of	
trying	to	compete	with	machines	who	will	be	able	to	do	the	work	so	much	better;	we	need	to	emphasise the	qualities	and	
transferable	skills	of	what	it	is	to	be	human	- the	qualities	and	skills	which	will	never	be	able	to	be	replaced	by	machines.

Creative	subjects	have	all	these	skills	at	the	heart	of	their	pedagogy.	Problem	or	project-based	learning	– or	design	thinking	–
encourages	all	the	qualities	we	need	to	develop	in	our	young	people

CRITICAL	THINKING:	COMMUNICATION	SKILLS;	SPOKEN	VISUAL	AND	WRITTEN:	ICT	LITERACY	AND	WIDER	DIGITAL	SKILLS:
COLLABORATION:	OBSERVATION,	RESEARCH	AND	ANALYSIS:		CREATIVE	PROBLEM	SOLVING:	ENTREPRENEURIAL	SKILLS	

These	are	all	at	the	core	of	creative	subject	pedagogies.
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The	World	Economic	Forum	has	
identified	examples	of	stable,	new	
and	redundant	roles	in	its	report	
“The	Future	of	Jobs”.	Worryingly	
areas	such	as	law,	finance	and	
accountancy	are	more	at	risk,	
therefore	could	be	argued	that	
students	in	these	area	“may	end	up	
disappointed	that	a	hugely	
interesting	and	well-taught	course	
isn’t	leading	to	the	jobs	and	careers	
they	want.”

But	this	would	never	be	said	about	
these	subjects.	

However	it	somehow	seems	that	it’s	
acceptable	to	continue	to	
undermine	art	&	design	subjects	as	
unworthy,	useless	areas	of	study	and	
to	perpetuate	a	misinformed,	
misleading	narrative	around	the	
creative	careers	sector.	
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Perpetuation	of	these	narratives,	and	continued	emphasis	on	English	Baccalaureate	in	schools	is	having	a	negative	effect	on	
how	young	people,	and	the	adults	who	advise	them	perceive	the	value	of	creative	qualifications	for	their	future	careers.

Without	intervention,	this	will	soon	become	an	educational,	vocational	and	economic	crisis	for	the	UK	– as	partially	recognised
by	the	government	in	2016	when	the	House	of	Commons	Science	&	Technology	committee	debated	the	Digital	Skills	Crisis,	
resulting	in	widespread	STEM	interventions	in	education	and	industry.
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In	our	opinion,	interventionary action	needs	to	be	taken	with	immediate	effect

• At	the	very	least,	the	true	figures	of	the	incredible	strength	of	the	creative	industries	needs	to	be	communicated	far	and	
wide

• OFSTED	should	facilitate	greater	opportunities	for	collaboration	with	industrial	and	business	partners	to	future-proof	the	
curriculum

• It’s	essential	that	the	ARTS	are	included	in	STEM	narrative	and	are	championed	in	such	interventions.

Ultimately,	there	needs	to	be	subject	curriculum	reform	across	the	sector,	moving	toward	a	future-proofed	offer,	in	order	to	
equip	young	people	with	the	skills	and	attributes	they	will	need	for	future	careers.


